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AFFIRMATIVE MARKETING OF AVAILABLE HOUSING PLAN

I. Introduction

What is Affirmative Marketing?

“Each participating jurisdiction must adopt affirmative marketing procedures and
requirements for rental and homebuyer projects containing 5 or more HOME -assisted
units. Affirmative marketing steps consist of actions to provide information and
otherwise attract eligible persons in the housing market area to the available housing
without regard to race, color, national origin, sex, religion, familial status or disability.
(The affirmative marketing procedures do not apply to families with tenant -based rental
assistance provided with HOME funds.)” (24 CFR Part 92.351 HOME Investment
Partnerships Program Final Rule updated through October 1, 2003)

il. Definitions
The following definitions will apply to this plan:

Housing Division- Economic Development Department, Housing Division of the City
of Palmdale.

HUD - United States Department of Housing and Urban Development.

. Affirmative Marketing of Available Housing
Regulations
A. Applicable Program

1. HOME Investment Partnerships Program

B. Federal Grant Thresholds

1. Rental and homebuyer projects containing 5 or more HOME -assisted housing
units.

IV. Affirmative Marketing of Available Housing Plan
Procedures

Components and procedures of the City’s Affirmative Marketing of Available Housing
Plan are as follows:

A.  Affirmative Marketing of Available Housing Plan Devel opment and
Implementation
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B. Determining Affirmative Marketing of Available Housing Plan Development
and Implementation

C. City Efforts

D.  Program Monitoring, Record keeping, and Performance Reports

E. Technical Assistance

F. HUD Compliance Reviews
A. Affirmative Marketing of Available Housing Plan Development and
Implementation

Affirmative marketing compliance is monitored by the Fair Housing and Equal
Opportunity division of HUD. The Housing Division has functioned as the primary
City contact with HUD. The Housing Division also is responsible for preparing, carrying
out and reporting on HUD funded program activities, and therefore, the Housing
Division will be responsible for the City’s Affirmative Marketing of Available Housing
Plan.

B. Determining Affirmative Marketing of Available Housing Plan Threshold

As part of the Consolidated Plan planning process, and actual program/project
implementation, the Housing Division will determine which projects are subject to
Affirmative Marketing of Available Housing thresholds and regulations.

c. City Efforts

The City of Palmdale’s efforts will include the following:

1. To inform the general public, owners of housing, and potential tenants of
applicable fair housing laws and City policies, the City of Palmdale will:

a. Make extensive use of the Fair Housing logo (Exhibit 1).

b. Include fair housing provisions in agreements with owners and managers of
HOME-assisted units.

c. Post fair housing poster in a public area/manager’s office at each
development (Exhibit 2).

d. Include a fair housing flyer with each application for HOME -assisted unit
(Exhibit 3).
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2. To market HOME-assisted units to those persons not likely to apply for housing,
the City will:

a. Utilize the HUD Form 935.2: Affirmative Fair Housing Marketing Plan
(Exhibit 4).

b. Identify target populations of persons not likely to apply for housing
because of factors such as existing neighborhood social patterns.

c. Establish contacts with public service agencies and organizations that serve
target populations or have large percentage of members in target
population.

d. Provide marketing materials and notices of housing availability to these
organizations.

e. Repeat the identification process of target populations on a regular basis.

f.  Require owners and managers to follow a writ ten tenant selection policy.

D. Program Monitoring, Record keeping, and Performance Reports

To document the effectiveness of affirmative marketing efforts, the City will require the
developer or owner of HOME -assisted units provide documentation to the City and
throughout the affordability period maintain files documenti ng efforts of each assisted
unit; and require the developer or owner of HOME -assisted units include a question on
housing applications that asks how applicant first heard of the availability of the unit. The
City will conduct periodic monitoring of the dev elopers files; maintain documentation
throughout the affordability period of efforts of each assisted unit; complete and retain the
“Affirmative Marketing, Tenant Selection, and Lease Compliance Checklist” (Exhibit 5);
and report on efforts to the local HU D field office.

E. Technical Assistance

The Housing Division will be responsible for providing technical assistance related to
affirmative marketing requirements and this plan. Technical assistance will be provided to
other City Departments/Divisions, HOME-assisted developers, potential residents, and
the general public.

Technical assistance will be limited to explaining and/or providing copies of Affirmative
Marketing regulations, and the City of Palmdale Affirmative Marketing of Available
Housing Plan.
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As needed, the HUD Fair Housing and Equal Opportunity division in Los Angeles, CA
will be consulted for additional assistance.

F. HUD Compliance Reviews

The Assistant Secretary shall periodically conduct complian ce reviews of selected
recipients to determine compliance. If review reveals noncompliance, the Assistance

Secretary shall notify the recipient of specific deficiencies and shall provide advice as to the

means by which these deficiencies may be corrected. Continuing failure or refusal by the
recipient or HOME-assisted recipients to comply with regulations may result in the
application of sanctions specified in the regulations governing the HUD program.
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V. Exhibits

Exhibit 1 Fair Housing Logo

Exhibit 2 Fair Housing Poster English and Spanish

Exhibit 3 Fair Housing Flyers

Exhibit 4 HUD Form 935.2: Affirmative Fair Housing Marketing Plan

Exhibit 5 Affirmative Marketing, Tenant Selection, and Lease Compliance
Checklist
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EXHIBIT 1

FAIR HOUSING LOGO

EQUAL HOUSING
OPPORTUNITY
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EXHIBIT 2

CITY OF PALMDALE

FAIR HOUSING POSTER

ENGLISH AND SPANISH
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U. S. Department of Housing and Urban Development ()

EQUAL HOUSING
OPPORTUNITY

We Do Business in Accordance With the Federal Fair

Housing Law
(The Fair Housing Amendments Act of 1988)

It is Illegal to Discriminate Against Any Person
Because of Race, Color, Religion, Sex,
Handicap, Familial Status, or National Origin

In the sale or rental of housing or In the provision of real estate
residential lots brokerage services

In advertising the sale or rental In the appraisal of housing
of housing

In the financing of housing Blockbusting is also illegal

Anyone who feels he or she has been U.S. Department of Housing and
discriminated against may file a complaint of Urban Development

housing discrimination: . . .
1-800-669-9777 (Toll Free) éssnstla(l;t Secreta.ry for Fair Housing and
1-800-927-9275 (TTY) qual Opportunity

www.hud.gov/fairhousing Washington, D.C. 20410

Previous editions are obsolete form HUD-928.1 (8/2011)



U. S. Department of Housing and Urban Development

IGUALDAD DE OPORTUNIDAD
EN LA VIVIENDA

Conducimos nuestros negocios de acuerdo a la Ley Federal de Vivienda Justa

(Acta de enmiendas de 1988 de la Ley Federal de Vivienda Justa)

Es ilegal discriminar contra cualquier persona
por razon de su raza, color, religion,
sexo, incapacidad fisica o mental, la presencia
de ninos menores de 18 anos o de mujer
embarazada en su familia o su origen nacional

En la venta o renta de vivienda y B En los servicios de corretaje que
terrenos residenciales prestan vendedores de vivienda
En los anuncios de venta o renta  [JJj En la valoracion de vivienda
de vivienda
[l En la financiamiento de vivienda [l Tambien es ilegal forzarle a vender o
rentar su vivienda diciendole que
. Amenazar o interferir con la gente de otra raza, religion o grupo
persona para que no registre su etnico se estan mudando en su
gueja vecindario
Cualquier persona que sienta que fue U.S.Department of Housing
discriminada debe de enviar su queja de and Urban Development
discriminacion: Assistant Secretary for Fair Housing and
1-800-669-9777 (llamada gratis) Equal Opportunity
1-800-927-9275 (TDD llamada gratis) Washington, D.C. 20410

Previous editions are obsolete form HUD-928.1A (2/2003)
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EXHIBIT 3

CITY OF PALMDALE

FAIR HOUSING FLYERS
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HousING RiGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY IN HOUSING

The Housing Rights Center’s (HRC) mission is
to actively support and promote freedom
of residence through education, advocacy
and litigation, to the end that all persons
have the opportunity to secure the housing
they desire and can afford, without
discrimination based on their race, color,
religion, gender, sexual orientation, na-
tional origin, familial status, marital status,
disability, ancestry, age, source of income,
or other characteristics protected by law.

Since 1968, HRC has identified and
addressed the challenges of housing
discrimination  without interruption, and
continues to expand and diversify its
services and programs to meet the need
and ever changing issue of fair housing.

HRC provides residents within the Los Ange-
les and Ventura Counties with free (1) hous-
ing discrimination investigation, (2) enforce-
ment and impact litigation, (3) outreach and
public education, and (4) landlord-tenant
counseling.

Call HRC today to learn about your rights
and responsibilities.

Housing Rights Center

For Free Assistance,
Please Call:

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Blvd
Suite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Woalk-in Clinics are also conducted in

Alhambra, Carson, East Los Angeles,

Inglewood, Lancaster, Monterey Park,
Palmdale & West Los Angeles.

Visit our website for clinic days & hours

Office Locations are handicap accessible

FAIR HOUSING

KNOW YOUR RIGHTS

What is Fair
Housing?

The Federal and State
Fair Housing Laws

For Assistance, Please Call
(800) 477-5977
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HousING RiGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY IN HOUSING

El propésito del Centro de Derechos de
Vivienda (HRC) es avanzar y apoyar
activamente vivienda justa y equitativa por
medio de educacién y promocién con el fin
a que todas las personas tengan la oportu-
nidad de asegurar la vivienda que deseen
y puedan pagar, sin importar su raza,
color, religién, género, orientacién sexual,
origen nacional, estatus familiar, estado
civil, discapacidad, descendencia ancestral,
edad, fuente de ingresos, o cualquier otra

categoria protegida por ley.

HRC fue fundada en 1968 cuando el Con-
greso aprobd el Acta de Vivienda Justa.
Desde entonces y sin interrupcién, HRC ha
enfrentado los desafios de discriminacion
en la vivienda, y continba expandiendo y
diversificando sus servicios y programas
para qom_uo:.o_m_. a la necesidad y siempre

cambiante problema de vivienda justa

e

Housing Rights Center

PARA MAs INFORMACION
CONTACTENOS AL:

1-800-477-5977
TTY: 213-201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles
3255 Wilshire Bivd

Suite 1150
Los Angeles, CA 90010

Pasadena
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre
derechos de inquilinos en Alhambra,
Carson, Este de Los Angeles, Inglewood,
Lancaster, Monterey Park,

Oeste de Los Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

=

oinite wmmde;
oroaeTnY

¢ Qué es
Vivienda
Justa?

s

&

L
: !
 —
y N

Las leyes Federales y

Estatales Que Prohiben
la Discriminacion

Para >m,mn8_==_: Por Favor
Llame al
(800) 477-5977
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HousING RIGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY IN HOUSING

The Housing Rights Center’s (HRC) mission is
to actively support and promote freedom
of residence through education, advocacy
and litigation, to the end that all persons
have the opportunity to secure the housing
they desire and can afford, without
discrimination based on their race, color,
religion, gender, sexual orientation, national
origin, familial status, marital status,
disability, ancestry, age, source of income,
or other characteristics protected by law.

Since 1968, HRC has identified and
addressed the challenges of housing
discrimination  without interruption, and
continues to expand and diversify its services
and programs to meet the need and ever
changing issue of fair housing.

HRC provides residents within the Los Ange-
les and Ventura Counties with free (1) hous-
ing discrimination investigation, (2) enforce-
ment and impact litigation, (3) outreach and
public education, and (4) landlord-tenant
counseling.

Call HRC today to learn about your rights
and responsibilities.

Housing Rights Center

For Free Assistance,
Please Call:

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office

3255 Wilshire Blvd
Suite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Woalk-in Clinics are also conducted in
Alhambra, Carson, East Los Angeles,
Inglewood, Lancaster, Monterey Park,

Palmdale & West Los Angeles.

Visit our website for clinic days & hours
Office locations are handicap accessible

1)

FAIR HOUSING

KNOW YOUR RIGHTS

Status
Discrimination

Discrimination Against
Families with Children

For Assistance, Please Call
(800) 477-5977
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HousING RIGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY iy HOUSING

El propésito del Centro de Derechos de
Vivienda (HRC) es avanzar y apoyar
activamente vivienda justa y equitativa por
medio de educacién y promocién con el fin
a que todas las personas tengan la oportu-
nidad de asegurar la vivienda que deseen
y puedan pagar, sin importar su razq,
color, religion, género, orientacion sexual,
origen nacional, estatus familiar, estado
civil, discapacidad, descendencia ancestral,
edad, fuente de ingresos, o cualquier otra

categoria protegida por ley.

HRC fue fundada en 1968 cuando el Con-
greso aprobé el Acta de Vivienda Justa.
Desde entonces y sin interrupcién, HRC ha
enfrentado los desafios de discriminacion
en la vivienda, y continba expandiendo y
diversificando sus servicios y programas
para responder a la necesidad y siempre

cambiante problema de vivienda justa

Housing Rights Center

PARA MAS INFORMACION
CONTACTENOS AL:

1-800-477-5977
TTY: 213-201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles
3255 Wilshire Blvd

Suite 1150
Los Angeles, CA 90010

Pasadena
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre
derechos de inquilinos en Alhambra,
Carson, Este de Los Angeles, Inglewood,
Lancaster, Monterey Park,

Oeste de Los Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

&

|
Discriminacion
por Estatus
Familiar

Las Leyes Federales y
Estatales Que Prohiben
la Discriminacion

Para Asistencia, Por Favor
Liame al
(800) 477-5977
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Housing RiGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY iN HOUSING

The Housing Rights Center’s (HRC) mission is
to actively support and promote freedom
of residence through education, advocacy
and litigation, to the end that all persons
have the opportunity to secure the housing
they desire and can afford, without
discrimination based on their race, color,
religion, gender, sexual orientation, national
origin, familial status, marital status,
disability, ancestry, age, source of income,
or other characteristics protected by law.

Since 1968, HRC has identified and
addressed the challenges of housing
discrimination  without interruption, and
continues to expand and diversify its services
and programs to meet the need and ever
changing issue of fair housing.

HRC provides residents within the Los Ange-
les and Ventura Counties with free (1) hous-
ing discrimination investigation, (2) enforce-
ment and impact litigation, (3) outreach and
public education, and (4) landlord-tenant
counseling.

Call HRC. today to learn about your rights
and responsibilities.

Housing Rights Center

For Free Assistance,
Please Contact:

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Blvd
Svite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Walk-in Clinics are also conducted in

Alhambra, Carson, East Los Angeles,

Inglewood, Lancaster, Monterey Park,
Paimdale & West Los Angeles.

Visit our website for clinic days & hours

Office Locations are handicap accessible

=

ous SO
orrostumy

FAIR HOUSING

KNOW YOUR RIGHTS

Housing Rights
for People with
Disabilities

-

Reasonable
Accommodations

:4
Modifications

FOR FREE ASSISTANCE, PLEASE CALL

(800) 477-5977
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HousInG RIGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY I8 HOUSING

El propésito del Centro de Derechos de
Vivienda (HRC) es avanzar y apoyar
activamente vivienda justa y equitativa por
medio de educacién y promocién con el fin
a que todas las personas tengan la oportu-
nidad de asegurar la vivienda que deseen
y puedan pagar, sin importar su raza,
color, religién, género, orientacién sexual,
origen nacional, estatus familiar, estado
civil, discapacidad, descendencia ancestral,
edad, fuente de ingresos, o cualquier ofra

categoria protegida por ley.

HRC fue fundada en 1968 cuando el Con-
greso aprobé el Acta de Vivienda Justa.
Desde entonces y sin interrupcion, HRC ha
enfrentado los desafios de discriminaciéon
en la vivienda, y continla expandiendo y
diversificando sus servicios y programas
para responder a la necesidad y siempre

cambiante problema de vivienda justa

Housing Rights Center

PARA MAS INFORMACION
CONTACTENOS AL:

1-800-477-5977
TTY: 213-201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles
3255 Wilshire Blvd

Svite 1150
Los Angeles, CA 90010

Pasadena
Jackie Robinson Center
1020 N. Fair Oaks Avenve
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre
derechos de inquilinos en Alhambra,
Carson, Este de Los Angeles, Inglewood,
Lancaster, Monterey Park,

Oeste de Los Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

16}

Bams

Derechos de
Vivienda para
Personas con
Discapacidad

—~

Las Leyes Federales y

Estatales Que Prohiben
la Discriminacion

Para Asistencia, Por Favor
Llame al
(800) 477-5977
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Presently serving the
communities of:

i

Paid for in part by QQ,& L.A. Housing Department.

For Free Assistance
Please Call:

1-(800) 477-5977
TTY: 213-201-0867

www.housingrightscenter.org

LOS ANGELES OFFICE:
3255 Wilshire Blvd
Suite 1150
- Los Angeles, CA 90010

PASADENA OFFICE:
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: (626) 791-0211

=)

EQUAL HOUSING
GPPORTUNITY

Walk-in Clinics are also conducted in

Alhambra, Carson, East Los Angeles,

Inglewood, Lancaster, Monterey Park,
Palmdale & West Los Angeles.

VISIT OUR WEBSITE FOR CLINIC DAYS & HOURS

w lousing

. ~ H . i
“\WNorking for Jjustice and
o A

»n\uzn“:mmwm in Tﬂozm_\zﬁﬂx




, "800T
bgm& Ul ME| BWEBG (i SIY] ‘UORBWLIOI

YoNs uo uopde BEr O3 pJojpue; B Bumbss

pinom 3eus m?m Sundope wouy gﬁaﬁﬁaﬁ

~ suquyosd pue ‘smms uopeiSiunul SIUPUSS B INOGE

aunbui o3 Jou suopedyqo  siepmoud w&&ﬁa
SBYLEP [jIq BILION[ED) SWY| ‘976 gV Moddns o
SSIBDOAPE SIYBL IAD PUE BUISNOY J1B) JO LORIEOD
E UMM POOM UM &%ﬁom 13S0y "0133s
Suisnoy sy w Awyenbe Sunowoud e pawie

&.ﬁww AJe20ApE jO AlB1iEA B WY mﬁw&uﬁﬁa S¥H

§aﬁ1‘

“BDUBISISSE JOYLINY

. \gg?ﬁgwygﬁgﬁw ‘sases saonoesd
~ ssauisng Jigun pue Buisnoy %_m snosownu  pazedny

oid .
Joj sepuale &ﬁ»aﬁm@m 01 S[ELBPS BPIA Aiesans s s o Sl s b

M pue ‘ssweyss Suipus Asozepasd pue sanss)

soueuyal pue sfedLiow awoy mﬁ?%ﬁ suonsenb

JBMSUE O3 S|QE|lEAB DUB  SIO@SUNOD  BUINOY
Suipus| Aioagpsud-nue no ySnoap seondeud
Suipus; Aiojepaud :eulE 03 HUOM  DYH

u&%@&b&g P m% JopoId
 sonyqisuodsas pue saB ueuRI-pOfpUE]

pue Suisnoy gy uo suonmuasesd pue sdoysiiom
sonpuod pue ‘oygnd Byz O3 ssounosal  pue

24me.e) [euOREINP3 [enBuij-pINUI 33 SAINGLISIP

&ﬂ%&m 8y} ‘TUSpISBU  JWOOU  BIRIBDOW
gkﬁm@&mﬁ%&%&%%ﬁ%&
213 jo sauswsas | 1ea. 03 paudisap i weadoud

UOREINP3 JMiGNd Y1 "SME| BUISNOY 1ej [B45PS) PuE
 21ms aya uo wzaaanmﬁma sueznid pue ‘puuocssad

: %&Eﬁ?ow ‘suopmusui  Buipue) ‘sjeuoissajoud

| Ansnpui ‘ssoquisws Aaiunwiwod 23eonpa 03 Seas
ﬁw&o&moaﬁmvm 2Aqnd puE YERAND SOUH

- GIDIANYAS 2 SWYEDON

MOIOMPD NP 3 YOOIPID

"SOOURUIDIO

A (B0} pue ‘ame] BlLIOjES  J8pun  sepyjiqisuocdsod

pue sydu ueUS3-p.OpUE| sandadses Jpy Buseouod

UORBULIOU  LITIGO pue Jopsunod Buisnop pauenn

® yaim deads ued SUBjjEd UaqUInu 334 jj03 SOYH udnoayy
 suseouod paseed Suisnoy JIBYR SAI0SRJ O3 asn ued Aoy

uonRWIO UM SIUBUDY pUE SPOjpUE] sepiaoid weaSouyg
Buyssunon

Bwgosumop Jwomay/piogpwo]

4q pepuny sBuwren pue Aoggnd  ySnos  sensst
- Buisnoy Jiej 3NOGE FDUBIPNE ISPEOIG B BILINPS O3 BAISS
osje ng ‘ssunful ssaupas pue mwumuﬁm Asoreuiuniosip

pus Auo 10U eyl SIIPUBA puE SBRUORQ IUBSUOD

sJ03e8saAUl AQ PRIIBYOD SDUSPIAS mmmm “UOIRUILLIDSID

Suisnoy 3e8jep sanunwWo? pue siuald dpy o3 seiletens
~ [eSo; paseq-peouq pue snbun padopasp sey DYH

worpobyyy 3 owmosiofup

ﬁﬁcﬁ&mo mnammaﬁ DYH 8y 03 Mﬁu&g
m i w&@%«?ﬁmﬂm»ﬁ% %%&ﬁﬁm o3 AR B
mnmmmmucao ‘uonegipow @mﬁﬁmw UED UORNIOSBS B5B]) B ,

ay3 Joj suopnos jenusiod sesodosd pue suoneSnsoau
Suipuy 308} SIVNpUOD wWeR | uoneZasaAy| uoReUIILDSIO

By} ‘uopeuuIdSp Suisnoy jo mgmm&mm soreSnsoaul nwmx_ ,
z@ﬁ%ﬁé&?ﬁﬁé&%&ﬁﬁﬁ/

, m&%cm pue ﬁm@m&aﬁ ‘ueissny ‘UBIUBULIY ‘SSOWEUWIDIA

‘uesio)y]  ‘unepuely  ‘ysiueds %ﬁwﬁwﬁ sogendug
WRIYIp [esRADS Ul ﬂm&mu 3sisSe O3 B|qe Si yws SOUH
 8sEy> jo S04 SIUBIP S O SIIAISS pue sweagoud

 jo hwowes v sopmoud smuen siyBiy Suisnod eyl

m&gﬂ%mﬂﬂﬁ %@m&ﬁ%ﬁ@ S OHM

,mﬁmﬁ& ‘uBo euoneu ‘UoREILBLIO
 uspuad  ‘woiBipa

uojo3  ‘sdes ey
Poseq UOHEBLILULIDSIP INOYIM ‘pIOyE ued
aa59p Aoy Busnoy ey eundes
Aumuoddo sy aaey suosied jje 3eya

o3 ‘uopedny pue Aoesoape  ‘uon
ySnouys sduSpISal jo wopsRy oW

pue vﬁ&% »ma%uw 01 S uoISSIL S

“Buisnoy igj jo anssi Suiueyd

s3 Assenp pue puedxe o3 senunuo>
‘wondnaioiu nowym 5&%@ Bus

jo %ﬁ% oY1 pessappe pue payn

/wﬁ&mﬁm& o3 mwﬁmuwm% uoneziueds

sBu-ia>  ayosduou  9salie s Ewiop
st (O¥H,) #wsy siyEn m%%x

mﬁﬁﬂﬁm>bzuﬂ<




A ctualmente sirviendo a las

omunidades de: Para asistencia, llame al:

1 - (800) 477-5977 FlCentro de

TTY: 213-201-0867
Uo..anrOm

De Vivienda

www.housingrigtscenter.org

OFICINA DE LOS ANGELES
3255 Wilshire Blvd., Suite 1150
Los Angeles, CA 90020
Teléfono: (800) 477-5977
TTY: (213) 2010867
Fax: (213) 381-8555

OFICINA DE PASADENA
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Teléfono: (626) 791- 0211

8

EQUAL HOUSING
OPPCORTUNITY

También conducimos clinicas sobre derechos de
inquilinos en Alhambra, Carson, Este de Los
Angeles, Inglewood, Lancaster, Monterey Park,
Oeste de Los Angeles y Paimdale.

“Trabajando por la Justicia e

h2d

Igualdad en la Vivienda

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET

el Departmento de Vivienda de la Ciudad de LA. PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

Pagado en parte por
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HousING RiGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY iN HOUSING

The Housing Rights Center’s (HRC) mission is
to actively support and promote freedom
of residence through education, advocacy
and litigation, to the end that all persons
have the opportunity to secure the housing
they desire and can afford, without
discrimination based on their race, color,
religion, gender, sexual orientation, national
origin, familial status, marital status,
disability, ancestry, age, source of income,
or other characteristics protected by law.

Since 1968, HRC has identified and
addressed the challenges of housing
discrimination  without interruption, and
continues to expand and diversify its services
and programs to meet the need and ever
changing issue of fair housing.

HRC provides residents within the Los Ange-
les and Ventura Counties with free (1) hous-
ing discrimination investigation, (2) enforce-
ment and impact litigation, (3) outreach and
public education, and (4) landlord-tenant
counseling.

Call HRC today to learn about your rights
and responsibilities.

Housing Rights Center

For Free Assistance,
Please Call:

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Blvd
Suite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Walk-in Clinics are also conducted in
Alhambra, Carson, East Los Angeles,
Inglewood, Lancaster, Monterey Park,

Palmdale & West Los Angeles.

Visit our website for clinic days & hours

Office locations are handicap accessible

&
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FAIR HOUSING

KNOW YOUR RIGHTS

Sexual
Orientation
Discrimination

Discrimination Based
On Sexual Orientation,
Gender Characteristics

or Gender Identity

For Assistance, Please Call
(800) 477-5977




Did You Know?

California law prohibits landlords
from refusing to rent to a tenant
because of his or her sexual orien-
tation, gender characteristics or
gender identity.

Landlords are also prohibited from
treating tenants differently
because of their sexual orientation
or gender n_.n.__‘oﬂo_.wanv or
because that tenant associates with
gay, _om_om,n_:. or bisexual,
transgender or intersex friends.
The law protects those who are
perceived to be gay, lesbian,
bisexual, transgender or intersex
no matter what their sexual
orientation or gender identity

may be.

Examples of
Discrimination

A manager refuses to rent to
someone who is gay, lesbian or
bisexual because it is against

his/her religious beliefs.

A manager refuses to allow a
same-sex couple to rent a unit on
the same terms as an opposite-sex

couple.

A manager makes derogatory or
insulting comments about a tenant’s
actual or perceived sexual

orientation.

A manager imposes different
house rules restricting overnight
guests when the guest is the same

sex as the tenant.

A manager refuses to intervene
when a gay, lesbian, bisexual,
transgender or intersex tenant is
being harassed by other tenants

within the same building.

A manager inquires as to the
sexual orientation of a tenant

or prospective tenant.

Stand Up Against Hate

If you or anyone you know has been a
victim of housing discrimination contact the

Housing Rights Center immediately.

Fair housing agencies are here to help
you enforce your rights and eliminate

discriminatory practices.

It is against the law for a landlord or
manager to retaliate against a tenant
because that tenant exercised their fair

housing rights.

EXAMPLES OF RETALIATION INCLUDE:

* A manager giving a rent increase to
a tenant for reporting discriminatory

behavior.

* A landlord evicting or threatening to
evict a tenant for exercising their fair

housing rights.

* A manager revoking a tenant’s park-
ing privilege to punish the tenant for

filing a complaint.




{iCerrando el
Armario ala
iscriminacion

en la Vivienda!

§Si piensa que usted o
alguien que usted
conoce ha sido una
victima de discriminacién en la
vivienda debido a su orientacion
sexual, contacte inmediatamente a su
organizacion local de vivienda justa.

Las agencias de vivienda justa estin
aqui para ayudarle a ejecutar sus
derechos y a eliminar précticas
discriminatorias para que todos puedan
escoger donde vivir sin importar su
raza, color, religion, nacionalidad,
género, estatus familiar, incapacidad,
estado civil, linaje, edad, orientacion
sexual, y fuente de ingresos.

Llame hoy al:
1-800-477-5977

Para Mayor Informacidn,
Llamenos al:

1-800-4FF-59FF
TTY: 213-201-0865
FAX: 213-381-8555

CENTRO DE DERECHOS DE VIVIENDA
WWW.HOUSINGRIGHTSCENTER.ORSG

Los Angeles:
3255 Wilshire Blvd., Ste 1150
Los Angeles, CA 90010

vaw Z:&mn
&320 Van Nuys Blvd., Ste 211
vawn Z.\&m\ O\»QHA.DH

Pasadena:
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre derechos de inquilinos en
Alhambra, Carson, Este de Los Angeles, inglewood, Lancaster,
Monterey Park, Oeste de Los Angeles i Palmadale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET

PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

=

- Exprésese Libremente
En Su Huuouumo Eom.wm.

Discriminacion
Por Orientacion
Sexual

Para Mayor Informacion,

Llame al:
1-800-477-5977




Sabia
usted
&‘ Ue...

La ley de Empleo y Vivienda
Justa de California protege a las
personas de la discriminacién en
la vivienda debido a su
orientacién sexual.

La ley estatal protege a las
personas de ser discriminadas o
acosadas por ser gay, lesbianas o
bisexuales o porque son
percibidos como gay, lesbianas, o
bisexuales.

La ley estatal también prohibe el
trato diferente a los inquilinos
porque estos se asocian con
personas que son gay, lesbianas o
bisexuales o que son percibidos
como gay, lesbianas o bisexuales.

La Discriminacion por

orientacion Sexual Ocurve

cuandp...

Un administrador se niega a rentarle
a alguien que es gay, lesbiana o
bisexual porque va en contra de sus
creencias religiosas.

Un administrador se niega a permitir
que las parejas del mismo sexo renten
una unidad bajo los mismos términos
de renta que las parejas del sexo
opuesto.

Un administrador insulta o hace
comentarios derogatorios sobre la
orientacion sexual de un inquilino o
lo que se percibe es su orientacion
sexual.

Un administrador se niega a
intervenir cuando un inquilino gay,
lesbiana o bisexual es acosado/a por
otros inquilinos en el mismo edificio.

Un dueiio de propiedad requiere que
todo solicitante interesado en rentar
su propiedad dé a conocer su
orientaciéon sexual con el tnico
propésito de no rentarle a personas
que son gay, lesbianas o bisexuales.

Un administrador impone diferentes
reglas de propiedad restringiendo las
visitas que pasan la noche en la
unidad cuando el invitado es del
mismo sexo que el inquilino.

obteniendo
\@&&S. .

Es contra la ley que un administrador
o duefio de propiedad tome cualquier
tipo de represalias en contra de un
inquilino porque el inquilino ha
ejercitado sus derechos de vivienda
justa.

Algunos ejemplos de represalias incluyen:

* Que un administrador aumente la
renta a un inquilino por haber
reportado comportamiento
discriminatorio.

*+ El que un propietario amenace con
desalojar a un inquilino por haber
ejercitado sus derechos de vivienda.

* Que un administrador le quite el
estacionamiento a un inquilino como
forma de castigo al inquilino por
haber puesto una queja.

Si usted siente que ha sido
discriminado/a por ser gay, lesbiana o
bisexual, llame al:

1-800-477-5977

Todos tienen el
derecho de vivir
libres de discriminacion.




SABIA USTED...

Las leyes de derechos civiles nos
protegen a todos. Nosotros tenemos el
derecho de heredar, comprar, arrendar,
vender, poseer, o transferir propiedad.
Como duefios de apartamentos, o sus
agentes, ustedes tienen el derecho de
escoger al solicitante que esté mejor
calificado.

Sin embargo, consideraciones como
raza, color, religién, género,
nacionalidad, estatus familiar,
incapacidad fisica 6 mental, orientacién
sexual, estado civil, linaje, edad, fuente
de ingresos, o cualquier otra base
arbitraria no pueden influir en su

decisién de alquilarle a alguien.

Para protegerse usted mismo y a su
inversiéon, es importante saber y
entender sus derechos de igualdad en
la vivienda y sus responsabilidades.
Nosotros ofrecemos entrenamientos
comprensivos para los administradores
de propiedad, en Inglés y Espaiiol,
que le daran informacién practica y util
sobre cémo cumplir con la ley.

Para mas informacion,
Llame al 800-477-5977

PARA MAS
INFORMACION,
CONTACTE A:

HOUSING RIGHTS CENTER

1-800-477-5977
TTY: 213-201-0867

FAX: 213-381-855
WWW.HOUSINGRIGHTSCENTER.ORG

LOS ANGELES:
3255 Wilshire Blvd., Ste 1150
Los Angeles, CA 90010

Van Nuys:
6320 Van Nuys Blvd., Ste 311

Van Nuys, CA 91401

PASADENA:
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre derechos de
inquilinos en Alhambra, Carson, Este de Los Angeles,
Inglewood, Lancaster, Monterey Park, Oeste de Los
Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS
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N Derechos de w—.o_umonnﬂom_.

, enamiento de vivienda justa
pro-activo y presentaciones, los
podemos ayudar a evitar una
~ demanda. Nuestras sesiones

-comprensivas de vivienda justa han
sido desarrolladas especificamente
para administradores de propiedad
‘de renta.

: uue.ﬂ la fecha y hora de

de Apartamentos y




Terminations and Evictions

A landlord can evict a tenant on a month-to-month
tenancy in the following ways:

1. Thirty (30) or Sixty (60) Day Notice to Vacate

2. Three-Day (3) Notice to Pay or Quit

3. Three-Day (3) Notice to Perform Covenant or Quit

4, Three-Day (3) Notice to Quit (In extreme
circumstances)

If you do not move out within the required notice
to vacate period and you have not successfully
negotiated to receive a written rescission of the
notice from your landlord, the following can occur:

a. Landlord can file for eviction after a three (3),
thirty (30) or sixty (60) day notice has expired.

b. Landlord files unlawful detainer action with
the court and serves copy on the tenant.

c. Tenant has five (5) days to file an answer
with the court.

1. Tenant responds with a general denial of the
complaint or with an affirmative defense
such as retaliation, discrimination,
technicality, or habitability.

a. Court hearing is set and judge decides
case outcome or parties reach settlement.

2. Tenant fails to respond

a. Landlord can obtain default judgment
" against tenant for failure to respond.

If the tenant loses or obtains a default
judgment against him/her, he/she will receive
a 5-day notice to vacate. The Sheriff will lock
the tenant out of the home if the tenant does
not move out within the designated five-days.

Housing Rights Center

For Free Assistance,
Please Call:

Toll Free: (800) 477-5977

TTY Users: (213) 201-0867

Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Blvd
Svite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Woalk-in Clinics are also conducted in

Alhambra, Carson, East Los Angeles,

Inglewood, Lancaster, Monterey Park,
Palmdale & West Los Angeles.

Visit our website for clinic days & hours

Office locations are handicap accessible
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FAIR HOUSING

KNOW YOUR RIGHTS

EVICTIONS

An Overview of the

Unlawful Detainer
Process

For Assistance, Please Call
(800) 477-5977




Receive 30, 60

or 90-day notice

Receive 3
day notice

The “Answer” is the document which must
be filed with the court within 5 days of

Move our receiving the UD summons. If you do not fil
DON'T MOVE
out
RECEIVE NOTICE OF UNLAWFUL YOU HAVE
DETAINER (UD) __| SDbAYsto |
(SUMMONS & COMPLAINT) “SANSWER”
DON'T PAY RENT, CORRECT
VIOLATION, OR DISPUTE
3-DAY NOTICE
THE ANSWER CAN INCLUDE:

The court-administered eviction process assures the tenant of the
7 right to a court hearing if the tenant believes that the landlord
has no right to evict the tenant. The landlord must use this court
| process to evict the tenant; the landlord cannot use self-help

measures to force the tenant to move. For example, the landlord
7 cannot physically remove or lock out the tenant, cut off utilities
| such as water or electricity, remove outside windows or doors, or

The landlord must use the proper court procedures.

seize the tenant's belongings in order to carry out the eviction.

Receive

Trial Notice | Go To Trial

PAY RENT, CORRECT
VIOLATION, OR
NEGOTIATE SETTLEMENT

DENIAL —(General or Specific)
AFFIRMATIVE DEFENSES—(Retaliation, Discrimina-
tion, Technical, Waiver, Habitability*)

TENANCY CONTINUES

If you have received a 3, 30,
60 or 90 Day notice, or you
think you might receive a notice

and want to know about your

rights and responsibilities, call
the Housing Rights Center at
(800) 477-5977

[1e vou wiv |

h

Judge decides case
— outcome or parties
reach settlement

The court will give

IF YOU LOSE you one week fo
one month (on

average) to
move out.

5 DAY
NOTICE TO
VACATE

AFTER
5 DAys

TENANCY CONTINUES
WITH 6-MONTH
PROTECTION FROM NO
FAULT EVICTION

Sheriff Lock-Out




Terminaciones & Desalojos
2Cudles son sus derechos y
responsabilidades?

Bajo el Cédigo Civil de California un arrendador
puede desalojar a un inquilino con una tenencia de
mes-a-mes de las siguientes maneras:

1. Notificacion de 60 6 30 dias para desalojar

2. Notificacion de 3 Dias Para Pagar Renta o

Desalojar

3. Notificacién de 3 Dias Para Cumplir con las

Reglas o Desalojar

4, Notificacién de 3 Dias para Desalojar (En
Situaciones extremas)

Pr o de Desaloj

Si usted no se muda dentro del periodo requerido
por la notificacién 6 no ha tenido éxito en negociar
un acuerdo con el arrendador para anular la notifi-

cacién, lo siguiente puede ocurrir:

a. El arrendador _wcmmo entablar una demanda

de desalojo después que la notificacién de 3, 30,
6 60 dias expire.

b. El arrendador entabla una accién de desalojo
con la corte y entrega una copia al inquilino.

c. El inquilino tiene cinco (5) dias para
mandar su respuesta a la corte.

Dos cosas pueden ocurrir a este punto:

1. El inquilino responde con una negacién de la
queja o con una defensa afirmativa, como ale-
ar _‘mw_‘omo:ov discriminacién, detalle técnico, o
abitabilidad.

a. La audiencia con la corte es establecida por
un juez y el juez decide el resultado del juicio 6
las partes llegan a un acuerdo.

2. El Inquilino no responde:

a. El arrendador puede obtener automdticamen-
te un veredicto en contra del inquilino por no
responder.

Si el inquilino pierde u obtiene un veredicto en su
Mo:w_d el/ella recibiré una notificacién de desalojo
e 5 dias.

Si el inquilino/a no se muda dentro de los 5 dias
designados, el Sheriff pondré llave a la vivienda
para que el inquilino no pueda entrar.

* Si usted pierde el juicio de desalojo, el desalojo aparecerd en su
reporte de crédito por siefe afios y esto pedria causarle dificultades
para rentar otro apartamento.

Housing Rights Center

PARA MAS INFORMACION
CONTACTENOS AL:

1-800-477-5977
TTY: 213-201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Bivd
Suite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

También conducimos clinicas sobre
derechos de inquilinos en Alhambra,
Carson, Este de Los Angeles, Inglewood,
Lancaster, Monterey Park,

Oeste de Los Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS

&

| Proceso
Llegal de
Desalojo

0

Trabajando Por la
Justicia e Igualdad en
la Vivienda

Para Asistencia, Por Favor
Llame al
(800) 477-5977




Recibe notificacién Se muda

de 60 dias* \

Desalojo (UD)

No paga la renta, corri-

Recibe nofificacién  9¢ la violacién, o dispu-
ta la notificacién

de w dias v

Paga la renta, corrige la
violacién, o negocia un
acverdo

Tenencia Continda

Si el inquilino ha ocupado la unidad de vivienda por
- menos de 12 meses, o si alquila una casa o condominio la
cual se encuentra a la venia, el duefio solamente debe
proveer una notificacién de 30 dias.

Recibe Notificacién del

(Gitatorio Judicial y Demanda)

*Este es el documento que debe ser enfregado a la
corfe a mas tardar 5 dias después de recibir el
citatorio judicial o el propietario puede
obtener automdticamente un veredicto en su contra.

Notificacién

Respuesta del Juicio

Sheriff pondra llave a la
propiedad

5 _umou
Usualmente 2-4 semanas NOTICIA DE
después de someter la 5 DIAS PARA
respuesta DESALOJAR

Cita en la Corte

Juicio

Negacién —(General o Especifica)
Defensas Afirmativas—(Represalias, Discriminacién,

Detalle Técnico, Habitabilidad*)
* Unicamente por Notificaciones de 3 dias para que pague o desaloje

Si usted ha recibido una
notificacién de 3, 30 6 60 dias, o
si piensa que va a recibir una y
quiere conocer sus derechos y
responsabilidades, llame al
Centro de Derechos de Vivienda

Evidencia:
Testigos

Documentos
Inspecciones

Juez decide la
resolucién del caso o
las partes llegan a
un acverdo*

Tenencia continia con el inquilino teniendo
proteccién de 6 meses para no ser desalo-
jado por motivos que no sean su culpa

ENTRO DE DERECHOS DE
VIVIENDA

C

3255 Wilshire Blvd,, Ste 1150 1020 N. Foir Ocks Ave.
Pasadena, CA 91103

Teléfonc: 213-387.8400  Teléfonor 6267910211




where Cawn | call for Help?

If you think you have been? “S\\
discriminated against while Y
trying to buy -a home,
contact your local fair
housing agency and report
it. Fair housing agencies exist to help
you enforce your rights and to
eliminate discriminatory practices in
housing so that everyone regardless of
their race, color, religion, national origin,
sex, familial status, disability, marital
status, ancestry, age, sexual orientation
and source of income can live wherever
they choose to live.

what Other Services are
Offered by fair housing
agencles? !

In addition to
providing housing
discrimination complaint
investigation, the Housing Rights Center
offers the following services free of
charge to the public:

e Predatory lending hotline
e Outreach and Education services.
e Landlord/tenant counseling, and

¢ A monthly rental listing called
“Project Place.” (HRC)

\

Contact nformation:

Housing Rights Center

For Free Assistance,
Please Call:

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867
Fax: (213) 381-8555

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Blvd., Suite 1150

Los Angeles, CA 90010

Van Nuys Office
6320 Van Nuys Blvd., Suite 311

Van Nuys, CA 91401

Pasadena Office
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Walk-in Clinics are also conducted in Alhambra, Carson, East Los
Angeles, Inglewood, Lancaster, Monterey Park, Palmdale & West

Los Angeles.

Visit our website for clinic days & hours
Office Locations are handicap accessible
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What you need to know!

1-800-477-5977
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what is Fair
Housing?

.

Fair ﬂocmmbm refers to your right to live wherever
you choose and can afford without being
discriminated against because of your race,
color, religion, disability, national origin, age,
familial status, sex, marital status, source of

income, ancestry and/or sexual orientation.

You are protected from illegal discrimination at
the state and federal level through the California
Fair Employment and Housing Act of 1964 and
through the Federal Fair Housing Act of 1968, as

amended.

How awm | Protected
Under the Falr
Housing Laws?

Fair Housing Laws protect you

from discrimination during all housing related
transactions. This means you are protected
whether you are a prospective tenant looking for
housing, a tenant living in an apartment complex
or renting a house, or whether you are a

prospective homebuyer.

Fair Housing and

m o qumwm

If you are a prospective homebuyer you need to be
,aware of potential discriminatory practices during

mmm: steps of the home buying process.

Advertising:
Under the Fair Hous-
ing Law it is illegal to
publish any advertising
that exhibits prefer-
ence for a particular
group of people or to
publish an ad that seeks to exclude a particular
group of people based on any of the categories
protected by the law.

Sample discriminatory ads:

e  “] bedroom house for sale. Not suitable for children”

e  “2 bedroom house for sale. Very exclusive
neighborhood, next to Catholic church.”

inspection of homes with a real estate
agent:

As part of the home buying process you will have to
meet with real estate agents to view homes you might
be interested in buying.

During this stage of the process
you need to be aware of poten-
tial discriminatory practices
such as “steering.” “Steering”
refers to a discriminatory practice
where a real estate agent might try to steer you away
from particular neighborhoods or communities

because they are not made up predominantly of your
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racial or  ethnic group. The agent might assume
that you want to move into a neighborhood of resi-
dents of your own race or ethnicity, but that decision
should be yours, not the agent’s.

The lending process:

Fair Housing Laws also protect you from
discrimination while applying for a loan to buy your
home. Banks or mort-
gage companies may
look at your financial
ability to pay back the
loan. However, they
may not require that
you provide them with
more information or documentation than other ap-
plicants because they believe that because of your
racial or ethnic background you may not be able to

repay the loan.

fo

Insurance:

Part of your home buying
process will include buying
homeowner’s insurance.
Sometimes insurance compa-
nies may be reluctant or refuse
to insure property in certain
neighborhoods or zip code areas. This is an illegal
practice known as “redlining.” Your homeowner’s
insurance should be based on the value of the house
and the risks involved with that insurance, not on an
insurance agent’s misconception of who lives in your
neighborhood.
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A Doénde Puedo Llamar
para rectbilr a &E&%

Si piensa que usted ha sido? "
discriminado mientras
intentaba comprar una
casa, contacte a su oficina
local de vivienda justa y
reportelo. Las agencias de vivienda justa
existen para ayudarle a ejercer sus
derechos y para eliminar las practicas
discriminatorias en la vivienda para que
todos, sin importar raza, color, religién,
nacionalidad, sexo, estatus familiar,
incapacidad, estado civil, linaje, edad,
orientacién sexual o fuente de ingresos,
puedan vivir donde ellos escojan.

Leué Otros Serviclos ofrecen
las agencias de Vivienda
_Justa?

Aparte de proveer

investigaciéon de .

quejas de discriminacion, el Oasn.o de

Derechos de Vivienda ofrece los

siguientes servicios de manera gratuita al

publico:

e Linea de informacion sobre prestamos
predatorios.

e Servicios de educacion y acercamiento
a la comunidad.

e  Asesoramiento para inquilinos y
propietarios.

e Una lista mensual de rentas llamada
:50._02 Ewom Q.HWQ

Donde contactarnos:

Housing Rights Center

1-800-417-5971
TTY: 213-201-0867
Fax: 213-381-859%
www.housingrightscenter.org

Los E_na_mm"
/W 3255 Wilshire Blvd.,-Ste 1150

\" TLos ngeles, CA 90010
\

@ Van Nuys:
6320 Van Nuys Blvd,, Ste 311

Van Nuys, CA 91401

Pasadena:
1020 N. Fair Oaks Ave.
Pasadena, CA 91103
Phone: 626-191-0211

También conducimos clinicas sobre derechos de
inquilinos en Alhambra, Carson, Este de Los Angeles,
Inglewood, Lancaster, Monterey Park,

Oeste de Los Angeles y Palmdale.

POR FAVOR VISITE NUESTRA PAGINA DE INTERNET
PARA LOS DIAS Y HORARIOS DE LAS CLINICAS
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1-800-477-5977
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5&&% Justa se refiere a su derecho de vivir
donde usted quiera vivir y pueda pagar sin ser
discriminado por su raza, color, religién,
incapacidad, nacionalidad, edad, estatus
familiar, sexo, estado civil, fuente de m..m...awam.

orientacién sexual y/o linaje.

Usted estd protegido en contra de la
discriminacién ilegal a nivel estatal y federal por
medio del Acta de Empleo y Vivienda Justa de
California de 1964 y por el Acta Federal de

Vivienda Justa de 1968.

iChmo Me Protegen Las

Las Leyes de Vivienda Justa lo
protegen contra la discriminacién durante todas
las transacciones relacionadas con la vivienda.
Esto significa que usted estd protegido si esta
buscando vivienda, si es un inquilino que vive en
un edificio de apartamentos o estd rentando una
casa, o si es que usted estd en el proceso de

comprar vivienda.

Leyes de Vivienda Justa?

_ Vivienda Justa y
;.z%%%@.oSﬁuﬁ&&.om\mm de vivienda

Si usted es un futuro comprador de vivienda usted
{necesita estar al tanto de las practicas potencialmente
“discriminatorias durante todos el proceso de la

compra de vivienda.

Anuncios:

Bajo las Leyes de Vivienda
Justa es ilegal publica
cualquier aviso que
demuestre preferencia por
un grupo de personas en particular o publicar un
anuncio que busque excluir a un grupo de personas
basado en cualquiera de las categorias protegidas

por la ley.
Ejemplo de Anuncios Discriminatorios:

e  “Casade 1 recimara en venta. No apropiada para nifios”

e  “Casa de 2 recamaras en venta. Vecindario muy
exclusivo, a la par de Iglesia Catolica.”

inspeccion de hogares con un agente
de bienes raices:
Como parte del proceso de comprar una casa, usted
tendra que reunirse con agentes de bienes raices para
ver casas que usted esté
interesado/a en comprar. Durante
esta parte del proceso, usted
necesita estar conciente de

préacticas
N/ discriminatorias como “steering.”

potencialmente

“Steering” se refiere a una préctica discriminatoria
donde un agente de bienes raices puede tratar de
dirigirlo fuera de ciertos vecindarios o comunidades

porque ese vecindario o comunidad no es
predominantemente de su grupo racial o étnico. El
agente puede asumir que usted quiere mudarse a un
vecindario con residentes de su propia raza o etnia,
pero esa decision debe ser suya, no-del agente.

El Proceso de Préstamo:

Las Leyes de Vivienda Justa también lo protegen de
discriminacién cuando usted aplica para un
préstamo para comprar su
casa. Los bancos o
compaiiias hipotecarias
pueden ver su habilidad
; financiera para poder pagar {.

H

el préstamo. Sin embargo,
ellos no pueden requerir
mas informacién o documentacién de usted que a
los otros solicitantes porque ellos piensan que
debido a su raza o etnia usted no tendra la capacidad
de pagar el préstamo.

Y
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Seguro:

Parte del proceso de compra def .

vivienda incluye comprar
seguro para propietarios de
vivienda.  Algunas veces I
compaiiias de seguros puedenf
resistirse o negarse a ofrecer

seguros para compradores de vivienda en ciertos
vecindarios o areas de un codigo postal. Esto es una
practica ilegal conocida en ingles como
“redlining.” Su seguro de vivienda debe basarse en
el valor de su casa y los riesgos envueltos con ese
seguro, no en los conceptos erréneos de un agente
sobre quién vive en su vecindario.

il
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HOUSING RIGHTS CENTER

WORKING FOR JUSTICE AND EQUALITY N HOUSING

The Housing Rights Center’s (HRC) mission is
to actively support and promote freedom
of residence through education, advocacy
and litigation, to the end that all persons
have the opportunity to secure the housing
they desire and can afford, without
discrimination based on their race, color,
religion, gender, sexual orientation, national
origin, familial status, marital status,
disability, ancestry, age, source of income,
or other characteristics protected by law.

_Since 1968, HRC has identified and
addressed the challenges of housing
discrimination  without interruption, and
continues to expand and diversify its services
and programs to meet the need and ever
changing issue of fair housing.

HRC provides residents within the Los Ange-
les and Ventura Counties with free (1) hous-
ing discrimination investigation, (2) enforce-
ment and impact litigation, (3) outreach and
public education, and (4) landlord-tenant
counseling.

Call HRC today to learn about your rights
and responsibilities.

Housing Rights Center FAIR HOUSING
KNOW YOUR RIGHTS

For Free Assistance,

Please Call: —.ﬂ —-a——ﬂ—.a—%

Toll Free: (800) 477-5977
TTY Users: (213) 201-0867 n-:_

Fax: AN._wv 381-8555 “nm‘ =°=mm=@

www.housingrightscenter.org

Los Angeles Office
3255 Wilshire Bivd
Suite 1150
Los Angeles, CA 90010

Pasadena Office
Jackie Robinson Center
1020 N. Fair Oaks Avenue
Pasadena, CA 91103
Phone: 626-791-0211

Woalk-in Clinics are also conducted in < our —Nm @ T._.m > n n—

Alhambra, Carson, East Los Angeles, o eme. e

Inglewood, Lancaster, Monterey Park, —w es —u onsi —9 1 _ Iities >m >
Palmdale & West Los Angeles. Housi ng Provider

Visit our website for clinic days & hours

E For Assistance, Please Call
s (800) 477-5977

Office locations are handicap accessible




Have You Ever Said?

“We don't take kids on the second floor.”
“We prefer married couples.”

“No pets allowed. No exceptions.”

“| don’t think this area is right for you.”

Civil rights laws protect all of us. We have
the right to inherit, purchase, lease, sell,
hold, or convey real property. As owners or
their agents, you have the right to choose

the most qualified prospective tenant.

However, considerations such as race, color,
religion, gender, national origin, familial
status, mental or physical disability, sexual
orientation, marital status, ancestry, age,
income source, or any other arbitrary basis

cannot influence your rental decision.

To protect yourself and your investment, it
is important to know and understand your

fair housing rights and responsibilities.

Remember, liability for breaking the fair
housing laws flows upward. You are liable
for any unlawful acts committed by the
people you employ. I didn’t know" is not

a valid defense.

Rights & Responsibilities of
Property Owners
& Managers

As a property owner or manager you
have the right to:

e Screen potential tenants based
on their ability to meet objective
qualifications.

e Request a complete rental
application.

e Require a reasonable monthly
income.

e Require tenants to comply with
building rules and conditions.

As a landlord or property manager, you
must:

e Consider all applicants equally.

e Not indicate any preferences when
advertising or showing properties.

e Give all applicants accurate, com-
plete occupancy dates and rental
terms or conditions and information
about other available units.

e Allow reasonable accommodations
or modifications for people with
disabilities.

e Refrain from making written or ver-
bal inquiries about an applicant’s
race, ethnicity, religion, sex, marital
or familial status.

What is
Fair Housing?

Fair Housing means that people have
the right to live where they choose with-
out fear of discrimination based on their
personal characteristics.

Federal and State fair housing laws
prohibit discrimination based on the
following characteristics:

e Race

e Color

¢ Religion

o Gender

¢ National Origin

e Familial Status
(* Families with children under 18)
¢ Physical or Mental Disability

¢ Sexual Orientation

e Marital Status

o Ancestry

e Age

e Source of Income

e Or Other Arbitrary Basis

Contact HRC if you would like to attend
a Fair Housing Certification Training. The
training provides an in-depth approach
to the fair housing laws, includes self-
evaluated tests and a certificate of
completion.




AFFIRMATIVE MARKETING OF AVAILABLE HOUSING PLAN

EXHIBIT 4

CITY OF PALMDALE

HUD FORM 935.2: AFFIRMATIVE FAIR HOUSING MARKETING PLAN

9 Approved 5/12/2004



Note to all applicants/respondents: This form was developed with Nuance, the official HUD software for the creation of HUD forms.
HUD has made available instructions for downloading a free installation of a Nuance reader that allows the user to fill-in and save this

form in Nuance. Please see http://portal.hud.gov/nhudportal/documents/huddoc?id=nuancereaderinstall.pdf for the instructions. Using

Nuance software is the only means of completing this form.

Affirmative Fair Housin U.S. Department of Housing OMB Approval No. 2529-0013
g and Urban Development (exp.12/31/2016)

Marketing Plan (AFHMP) - Office of Fair Housing and Equal Opportunity
Multifamily Housing

1a. Project Name & Address (including City, County, State & Zip Code) 1b. Project Contract Number 1c. No. of Units

1d. Census Tract
I |
1e. Housing/Expanded Housing Market Area
Housing Market Area:

Expanded Housing Market Area:

_1f. Managing Agent Name, Address (including City, County, State & Zip Code), Telephone Number & Email Address

1g. Application/Owner/Developer Name, Address (including City, County, State & Zip Code), Telephone Number & Email Address

1h. Entity Responsible for Marketing (check all that apply)

[] owner [JAgent [ _]other (specify) [ |

Position, Name (if known), Address ( including City, County, State & Zip Code), Telephone Number & Email Address

1i. To whom should approval and other correspondence concerning this AFHMP be sent? Indicate Name, Address (including City,
State & Zip Code), Telephone Number & E-Mail Address.

2a. Affirmative Fair Housing Marketing Plan

Plan Type |Please Select Plan Type | Date of the First Approved AFHMP: | |
Reason(s) for current update: | |

2b. HUD-Approved Occupancy of the Project (check all that apply)
[] Ewdery [[] Famiy [ ] Mixed (Eiderty/Disabled) [ ] Disabled
2c. Date of Initial Occupancy 2d. Advertising Start Date

Advertising must begin at least 90 days prior to initial or renewed occupancy for new
construction and substantial rehabilitation projects.

Date advertising began or will begin ::l

For existing projects, select below the reason advertising will be used:

To fill existing unit vacancies D
To place applicants on a waiting list D (which currently has :l individuals)
To reopen a closed waiting list I:I (which currently has [ |individuals)

Pravinue editions are nhsolete Paoce 1 of 8 . Form HUD-935.2A (12/2011)




3a. DemoFraphies of Project and Housing Market Area
Complete and submit Worksheet 1.

3b. Targeted Marketing Activity

Based on your completed Worksheet 1, indicate which demographic group(s) in the housing market area is/are least likely to apply for the
housing without special outreach efforts. (check all that apply)

|:|White [[] American Indian or Alaska Native [JAsian [[] Black or African American
[[INative Hawaiian or Other Pacific Islander [JHispanic or Latino [ Persons with Disabilities
|:| Families with Children D Other ethnic group, religion, etc. (specify)

4a. Residency Preference

Is the owner requesting a residency preference? If yes, complete questions 1 through 5. [Please Select Yes or No |
If no, proceed to Block 4b.
(1) Type [Please Select Type |

(2) Is the residency preference area:
The same as the AFHMP housing/expanded housing market area as identified in Block 1e? |Please Select Yes or No |

The same as the residency preference area of the local PHA in whose jurisdiction the project is located? [Please Select Yes or No |

(3) What is the geographic area for the residency preference?

(4) What is the reason for having a residency preference?

(5) How do you plan to periodically evaluate your residency preference to ensure that it is in accordance with the non-discrimination
and equal opportunity requirements in 24 CFR 5.105(a)?

Complete and submit Worksheet 2 when requesting a residency preference (see also 24 CFR 5.655(c)(1)) for residency
preference requirements. The requirements in 24 CFR 5.655(c)(1) will be used by HUD as guidelines for evaluating
residency preferences consistent with the applicable HUD program requirements. See also HUD Occupancy
Handbook (4350.3) Chapter 4, Section 4.6 for additional guidance on preferences.

4b. Proposed Marketing Activities: Community Contacts 4c. Proposed Marketing Activities: Methods of Advertising
Complete and submit Worksheet 3 to describe your use of community Complete and submit Worksheet 4 to describe your
contacts to market the project to those least likely to apply. proposed methods of advertising that will be used to

market to those least likely to apply. Attach copies of
advertisements, radio and television scripts, Intemet
advertisements, websites, and brochures, etc.

Drmrsimt io aditiane ara ahenlats Pana 2 nfR Form HUD-9352A (12/201 1)




5a. Fair Housing Poster
The Fair Housing Poster must be prominently displayed in all offices in which sale or rental activity takes place (24 CFR 200.620(e)).
Check below all locations where the Poster will be displayed.

[ Rental Office [] Real Estate Office [[] Model unit [] other (specify)

5h. Affirmative Fair Housing Marketing Plan
The AFHMP must be available for public inspection at the sales or rental office (24 CFR 200.625). Check below all locations
where the AFHMP will be made available.

[ Rental Office [[J real Estate Ofice [ Model unit [[] other (specify)

5c. Project Site Sign

Project Site Signs, if any, must display in a conspicuous position the HUD approved Equal Housing Opportunity logo, slogan, or statement
(24 CFR 200.620(f)). Check below all locations where the Project Site Sign will be displayed. Please submit photos of Project signs.

[[] Rental Office [JRealEstateOfice [ JModelUnit [ ]EntrancetoProject ] Other (specify)
The size of the Project Site Sign will be | x| |
The Equal Housing Opportunity logo or slogan or statement will be | | x | |

6. Evaluation of Marketing Activities
Explain the evaluation process you will use to determine whether your marketing activities have been successful in attracting
individuals least likely to apply, how often you will make this determination, and how you will make decisions about future marketing
based on the evaluation process.

Previous editions are obsolete Page 3 of 8 Form HUD-935.2A (12/2011)



7a. Marketing Staff
What staff positions are/will be responsible for affirmative marketing?

7b. Staff Training and Assessment: AFHMP
(1) Has staff been trained on the AFHMP? |Please Select Yes or No |

(2) Has staff been instructed in writing and orally on non-discrimination and fair housing policies as required by
24 CFR 200.620(c)? |Please Select Yes or No |
(3) If yes, who provides instruction on the AFHMP and Fair Housing Act, and how frequently?

(4) Do you periodically assess staff skills on the use of the AFHMP and the application of the Fair Housing

Act? |Please Select Yes or No | :
(5) If yes, how and how often?

7c. Tenant Selection Training/Staff
(1) Has staff been trained on tenant selection in accordance with the project's occupancy policy, including any residency preferences?

|Please Select Yes or No |
(2) What staff positions are/will be responsible for tenant selection?

7d. Staff Instruction/Training:
Describe AFHM/Fair Housing Act staff training, already provided or to be provided, to whom it was/will be provided, content of training,
and the dates of past and anticipated training. Please include copies of any AFHM/Fair Housing staff training materials.

Previous editions are obsolete Page 4 of 8 Form HUD-935.2A (12/2011)




8. Additional Considerations|s there anything else you would like to tell us about your AFHMP to help ensure that
your program is marketed to those least likely to apply for housing in your project? Please attach additional sheets, as
needed.

9. Review and Update

By signing this form, the applicant/respondent agrees to implement its AFHMP, and to review and update its AFHMP

in accordance with the instructions to item 9 of this form in order to ensure continued compliance with HUD'’s Affirmative Fair
Housing Marketing Regulations (see 24 CFR Part 200, Subpart M). | hereby certify that all the information stated herein,
as well as any information provided in the accompaniment herewith, is true and accurate. Warning: HUD will prosecute
false claims and statements. Conviction may result in criminal and/or civil penalties. (See 18 U.S.C. 1001, 1010, 1012;
31 U.S.C. 3729, 3802).

Signature of person submitting this Plan & Date of Submission (mm/dd/yyyy)

Name (type or print)

Title & Name of Company

For HUD-Office of Housing Use Only For HUD-Office of Fair Housing and Equal Opportunity Use Only
Reviewing Official:

D Approval I:l Disapproval

Signature & Date (mm/dd/yyyy) Signature & Date (mm/dd/yyyy)
Name Name

(type 8 pe
or

print) print)

Title Title

Previous editions are obsolete Page 50f8 Form HUD-935.2A (12/2011)




Public reporting burden for this collection of information is estimated to average six (6) hours per initial response, and four (4) hours for
updated plans, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data
needed, and completing and reviewing the collection of information. This agency may not collect this information, and you are not
required to complete this form, unless it displays a currently valid Office of Management and Budget (OMB) control number.

Purpose of Form: All applicants for participation in FHA subsidized and unsubsidized multifamily housing programs with five or more
units (see 24 CFR 200.615) must complete this Affirmative Fair Housing Marketing Plan (AFHMP) form as specified in 24 CFR
200.625, and in accordance with the requirements in 24 CFR 200.620. The purpose of this AFHMP is to help applicants offer equal
housing opportunities regardiess of race, color, national origin, religion, sex, familial status, or disability. The AFHMP helps
owners/agents (respondents) effectively market the availability of housing opportunities to individuals of both minority and non-minority
groups that are least likely to apply for occupancy. Affirmative fair housing marketing and planning should be part of all new
construction, substantial rehabilitation, and existing project marketing and advertising activities.

An AFHM program, as specified in this Plan, shall be in effect for each multifamily project throughout the life of the mortgage (24 CFR
200.620(a)). The AFHMP, once approved by HUD, must be made available for public inspection at the sales or rental offices of the
respondent (24 CFR 200.625) and may not be revised without HUD approval. This form contains no questions of a confidential nature.

Applicability: The form and worksheets must be completed and submitted by all FHA subsidized and unsubsidized multifamily

housing program applicants.

INSTRUCTIONS:

Send completed form and worksheets to your local HUD Office, Attention: Director, Office of Housing

Part 1: Applicant/Respondent and Project
Identification. Blocks 1a, 1b, 1c, 1g, 1h, and 1i are self-
explanatory.

Block 1d- Respondents may obtain the Census tract
number from the U.S. Census Bureau

(http:/factfinder2.census.gov/main.himl) when
completing Worksheet One.

Block 1e- Respondents should identify both the housing
market area and the expanded housing market area for
their multifamily housing projects. Use abbreviations if
necessary. A housing market area is the area from
which a multifamily housing project owner/agent may
reasonably expect to draw a substantial number of its
tenants. This could be a county or Metropolitan Division.
The U.S. Census Bureau provides a range of levels to
draw from.

An expanded housing market area is a larger
geographic area, such as a Metropolitan Division or a
Metropolitan Statistical Area, which may provide
additional demographic diversity in terms of race, color,
national origin, religion, sex, familial status, or disability.

Block 1f- The applicant should complete this block only if

a Managing Agent (the agent cannot be the applicant) is
implementing the AFHMP.

Previous editions are obsolete

Page 6 of 8

Part 2: Type of AFHMP

Block 2a- Respondents should indicate the status of the
AFHMP, i.e., initial or updated, as well as the date of the
first approved AFHMP. Respondents should also provide
the reason (s) for the current update, whether the update is
based on the five-year review or due to significant changes
in project or local demographics (See instructions for Part
9).

Block 2b- Respondents should identify all groups HUD has
approved for occupancy in the subject project, in
accordance with the contract, grant, etc.

Block 2c- Respondents should specify the date the project
was/will be first occupied.

Block 2d- For new construction and substantial
rehabilitation projects, advertising must begin at least 90
days prior to initial occupancy. In the case of existing
projects, respondents should indicate whether the
advertising will be used to fill existing vacancies, to place
individuals on the project’s waiting list, or to re-open a
closed waiting list. Please indicate how many people are
on the waiting list when advertising begins.

Form HUD 935.2A (12/2011)



Part 3 Demographics and Marketing Area.
"Least likely to apply" means that there is an
identifiable presence of a specific demographic
group in the housing market area, but members of
that group are not likely to apply for the housing
without targeted outreach, including marketing
materials in other languages for limited English
proficient individuals, and alternative formats for
persons with disabilities. Reasons for not applying
may include, but are not limited to, insufficient
information about housing opportunities, language
barriers, or transportation impediments.

Block 3a - Using Worksheet 1, the respondent

should indicate the demographic composition of the

project's residents, current project applicant data,

census tract, housing market area, and expanded housing
market area. The applicable housing market area

and expanded housing market area should be indicated

in Block 1e. Compare groups within rows/across columns on
Worksheet 1 to identify any under-represented group(s)
relative to the surrounding housing market area and expanded
housing market area, i.e., those group(s) “least likely to apply”
for the housing without targeted outreach and marketing. If there
is a particular group or subgroup with members of a protected
class that has an identifiable presence in the housing market area,
but is not included in Worksheet 1, please specify under “Other.”

Respondents should use the most current demographic
data from the U.S. Census or another official source such
as a local government planning office. Please indicate the
source of your data in Part 8 of this form.

Block 3b - Using the information from the completed
Worksheet 1, respondents should identify the
demographic group(s) least likely to apply for the
housing without special outreach efforts by checking
all that apply.

Part 4 - Marketing Program and Residency Preference (if
any).

Block 4a - A residency preference is a preference for
admission of persons who reside or work in a specified
geographic area (see 24 CFR 5.655(c)(1)(ii)). Respondents
should indicate whether a residency preference is being
utilized, and if so, respondents should specify if it is new,
revised, or continuing. If a respondent wishes to utilize a
residency preference, it must state the preference area (and
provide a map delineating the precise area) and state the
reason for having such a preference. The respondent must
ensure that the preference is in accordance with the non-
discrimination and equal opportunity requirements in 24 CFR
5.105(a) (see 24 CFR 5.655(c)(1)).

Previous editions are obsolete

Page 7 of 8

Respondents should use Worksheet 2 to show how the

percentage of the eligible population living or working in the

residency preference area compares to that of residents of the project,
project applicant data, census tract, housing market area, and
expanded housing market area. The percentages would be the same as
shown on completed Worksheet 1.

Block 4b - Using Worksheet 3, respondents should describe
their use of community contacts to help market the project to those
least likely to apply. This table should include the name of a
contact person, his/her address, telephone number, previous
experience working with the target population(s), the
approximate date contact was/will be initiated, and the specific
role the community contact will play in assisting with affirmative
fair housing marketing or outreach.

Block 4c - Using Worksheet 4, respondents should describe

their proposed method(s) of advertising to market to those

least likely to apply. This table should identify each media

option, the reason for choosing this media, and the language

of the advertisement. Alternative format(s) that will be used to reach
persons with disabilities, and logo(s) that will appear on the
various materials (as well as their size) should be described.

Please attach a copy of the advertising or marketing material.

Part 5 - Availability of the Fair Housing Poster, AFHMP,
and Project Site Sign.

Block 5a - The Fair Housing Poster must be prominently
displayed in all offices in which sale or rental activity takes
place (24 CFR 200.620(e)). Respondents should indicate all
locations where the Fair Housing Poster will be displayed.

Block 5b -The AFHMP must be available for public inspection
at the sales or rental office (24 CFR 200.625). Check all of the
locations where the AFHMP will be available.

Block 5¢ -The Project Site Sign must display in a conspicuous
position the HUD-approved Equal Housing Opportunity logo,
slogan, or statement (24 CFR 200.620(f)). Respondents should
indicate where the Project Site Sign will be displayed, as well
as the size of the Sign and the size of the logo, slogan, or
statement. Please submit photographs of project site
signs.

Form HUD-935.2A (12/2011)



Part 6 - Evaluation of Marketing Activities.

Respondents should explain the evaluation process to be used
to determine if they have been successful in attracting those
individuals identified as least likely to apply. Respondents
should also explain how they will make decisions about future
marketing activities based on the evaluations.

Part 7- Marketing Staff and Training.
Block 7a -Respondents should identify staff positions that
are/will be responsible for affirmative marketing.

Block 7b - Respondents should indicate whether staff has been
trained on the AFHMP and Fair Housing Act.

Please indicate who provides the training and how frequently.

In addition, respondents should specify whether they periodically
assess staff members’ skills in using the AFHMP and in applying
the Fair Housing Act. They should state how often

they assess employee skills and how they conduct the
assessment.

Block 7¢ - Respondents should indicate whether staff has been
trained on tenant selection in accordance with the project's
occupancy policy, including residency preferences (if any).
Respondents should also identify those staff positions that
are/will be responsible for tenant selection.

Block 7d - Respondents should include copies of any written
materials related to staff training, and identify the dates of past
and anticipated training.

Part 8 - Additional Considerations.

Respondents should describe their efforts not previously

mentioned that were/are planned to attract those individuals
least likely to apply for the subject housing.

Previous editions are obsolete
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Part 9 - Review and Update.

By signing the respondent assumes responsibility for

implementing the AFHMP. Respondents must review their

AFHMP every five years or when the local Community

Development jurisdiction’s Consolidated Plan is updated, or

when there are significant changes in the demographics of the

project or the local housing market area. When reviewing the plan,

the respondent should consider the current demographics of the
housing market area to determine if there have been demographic
changes in the population in terms of race, color, national

origin, religion, sex, familial status, or disability. The respondent will
then determine if the population least to likely to apply for the housing
is still the population identified in the AFHMP, whether the advertising
and publicity cited in the current AFHMP are still appropriate, or
whether advertising sources should be modified or expanded. Even if
the demographics of the housing market area have not

changed, the respondent should determine if the outreach

currently being performed is reaching those it is intended to

reach as measured by project occupancy and applicant data. If

not, the AFHMP should be updated. The revised AFHMP must

be submitted to HUD for approval. HUD may review whether the
affirmative marketing is actually being performed in

accordance with the AFHMP. If based on their review,

respondents determine the AFHMP does not need to be

revised, they should maintain a file documenting what was

reviewed, what was found as a result of the review, and why

no changes were required. HUD may review this

documentation.

Notification of Intent to Begin Marketing.

No later than 90 days prior to the initiation of rental

marketing activities, the respondent must submit notification

of intent to begin marketing. The notification is required by the
AFHMP Compliance Regulations (24 CFR 108.15). The
Notification is submitted to the Office of Housing in the HUD Office
servicing the locality in which the proposed housing will be located.
Upon receipt of the Notification of Intent to Begin Marketing from
the applicant, the monitoring office will review any previously
approved plan and may schedule a pre-occupancy conference.
Such conference will be held prior to initiation of sales/rental
marketing activities. At this conference, the previously
approved AFHMP will be reviewed with the applicant to
determine if the plan, and/or its proposed implementation,
requires modification prior to initiation of marketing in order to
achieve the objectives of the AFHM regulation and the plan.

OMB approval of the AFHMP includes approval of this
notification procedure as part of the AFHMP. The burden hours
for such notification are included in the total designated for this
AFHMP form.

Form HUD-935.2A (12/2011)




Worksheet 1: Determining Demographic Groups Least Likely to Apply for Housing Opportunities
(See AFHMP, Block 3b)

In the respective columns below, indicate the percentage of demographic groups among the project’s residents, current project
applicant data, census tract, housing market area, and expanded housing market area (See instructions to Block 1e). If you are a new
construction or substantial rehabilitation project and do not have residents or project applicant data, only report information for census
tract, housing market area, and expanded market area. The purpose of this information is to identify any under-representation of
certain demographic groups in terms of race, color, national origin, religion, sex, familial status, or disability. If there is significant
under-representation of any demographic group among project residents or current applicants in relation to the housing/expanded
housing market area, then targeted outreach and marketing should be directed towards these individuals least likely to apply. Please
indicate under-represented groups in Block 3b of the AFHMP. Please attach maps showing both the housing market area and the
expanded housing market area.

Demographic "Projects Projects  |Census Tract Housing Market Area Expanded
Characteristics Residents Applicant Data Housing Market
Area
% White
% Black or African
American

% Hispanic or Latino

% Asian

% American Indian or
Alaskan Native

% Native Hawaiian or
Pacific Islander

%Persons
with
isabiliies

% Families with Children
under the age of 18

Other (specify)




Worksheet 2: Establishing a Residency Preference Area (See AFHMP, Block 4a)

Complete this Worksheet if you wish to continue, revise, or add a residency preference, which is a preference for admission of persons
who reside or work in a specified geographic area (see 24 CFR 5.655(c)(1)(ii)). If a residency preference is utilized, the preference
must be in accordance with the non-discrimination and equal opportunity requirements contained in 24 CFR 5.105(a). This Worksheet
will help show how the percentage of the population in the residency preference area compares to the demographics of the project 's
residents, applicant data, census tract, housing market area, and expanded housing market area. Please attach a map clearly

delineating the residency preference geographical area.

Demographic roject's Census Tract | Housing Market | Expanded Residency
Characteristics pplicant Data | (as detemined | Area (as Housing Market Preference Area
s determined  |(as determined in Worksheet determined Area (if applicable)
Worksheet 1) in Worksheet 1) | 1) in Worksheet 1) (as determined in
Worksheet 1)
% White

% Black or African
American

% Hispanic or
Latino

% Asian

% American Indian
or Alaskan Native

% Native Hawaiian
or Pacific Islander

% Persons with
Disabilities

% Families with
Children under the
age of 18

Other (specify)




Worksheet 3: Proposed Marketing Activities -Community Contacts (See AFHMP, Block 4b)

For each targeted marketing population designated as least likely to apply in Block 3b, identify at least one community contact
organization you will use to facilitate outreach to the particular population group. This could be a social service agency, religious
body, advocacy group, community center, etc. State the names of contact persons, their addresses, their telephone numbers, their
previous experience working with the target population, the approximate date contact was/will be initiated, and the specific role they
will play in assisting with the affirmative fair housing marketing. Please attach additional pages if necessary.

Targeted Population(s) Community Contact(s), including required information noted above.




material.

Worksheet 4: Proposed Marketing Activities — Methods of Advertising (See AFHMP, Block 4c)

Complete the following table by identifying your targeted marketing population(s), as indicated in Block 3b, as well as
the methods of advertising that will be used to market to that population. For each targeted population, state the

means of advertising that you will use as applicable to that group and the reason for choosing this media. In each block,
in addition to specifying the media that will be used (e.g., name of newspaper, television station, website, location of
bulletin board, etc.) state any language(s) in which the material will be provided, identify any alternative format(s) to be
used (e.g. Braille, large print, etc.), and specify the logo(s) (as well as size) that will appear on the various materials.
Attach additional pages, if necessary, for further explanation. Please attach a copy of the advertising or marketing

Targeted Population(s)—
Methods of Advertising |

Targeted Population:

Targeted Population:

Targeted Population:

Newspaper(s)

Radio Station(s)

TV Station(s)

Electronic Media

Bulletin Boards

_Brochures, Notices, Flyers

Other (specify)




Affirmative Fair Housing

U.S. Department of Housing

OMB Approval No. 2529-0013
(exp. 12/31/2016)

and Urban Development
Office of Fair Housing and Equal Opportunity

Marketing (AFHM) Plan -
Single Family Housing

1a. Applicant's Name, Address (including City, State & Zip code) & Phone Number|ic. Development Number

1d. Number of Units

1e. Price Range 1f. Type of Housing
From $ [:] Development
To$ [] Scattered site

1g. Approximate Starting Dates (mm/dd/yyyy)
Advertising
Occupancy

1b. Development's Name, Location (including City, State and Zip code) | 1h. Housing Market Area 1i. Census Tract

1j. Sales Agent's Name & Address (including City, State and Zip Code)

3. Direction of Marketing Activity (Indicate which group(s) in the housing market area are least
likely to apply for the housing because of its location and other factors without special outreach

efforts)
[ ] Wnite [] American Indian or Alaskan Native [ ] Asian
Native Hawaiian or Other Pacific Islander

[] Black or African American
[ Hispanic or Latino || Persons with Disabilities [ | Families with Children

[ ] other Specify

4a. Marketing Program: Commercial Media (Check the type of media to be used to advertise the availability of this housing)
[ ] Radio [ ] TV [ ] Billboards [ | Other (specify)

Name of Newspaper, Radio or TV Station

2. Type of Affirmative Marketing Area (check all that
apply)

____ White (non-minority) Area

____ Minority Area

___ Mixed Area (with % minority

residents)

(e.g. specific ethnic group, religion, etc.)

D Newspapers/Publications

Group Identification of Readers/Audience Size/Duration of Advertising

4b. Marketing Program: Brochures, Signs, and HUD's Fair Housing Poster

(1) Will brochures, letters, or handouts be used to advertise?D Yes D No If "Yes", attach a copy or submit when available.

(2) For development site sign, indicate sign size X ; Logo type size X . Attach a photograph of sign or submit when available.

(3) HUD's Fair Housing Poster must be conspicuously displayed wherever sales/rentals and showings take place. Fair Housing Posters will be displayed in
the [ ] SalesOffice [] RealEstate Office [ | ModelUnit [ | Other (specify)

Previous editions are obsolete ref. Handbook 8025.1 form HUD-935.2B (7/2008)
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4c. Marketing Program: Community Contacts. To further inform the group(s) least likely to apply about the availability of the housing, the applicant agrees
to establish and maintain contact with the groups/organizations listed below which are located in the housing market area. If more space is needed, attach
an additional sheet. Notify HUD-Housing of any changes in this list. Attach a copy of correspondence to be mailed to these groups/organizations. (Provide
all requested information.)

Group Approximate Date
Name of Group/Organization Identification (mm/dd/yyyy) Person Contacted (or to be Contacted)
Indicate the specific function the Group/Organization will
Add 8 Pt Numi Method of Cont ndertake in impl ing tt et
5. Reserved 6. Experience and Staff Instructions (See instructions)

6a. Staff has affirmative marketing experience.
|:| No Yes

6b. On separate sheets, indicate training to be provided to
staff on Federal, State and local fair housing laws and
regulations, as well as this AFHM Plan. Attach a copy

of the instructions to staff regarding fair housing.

7. Additional Considerations Attach additional sheets as needed.

8. Compliance with AFHM Plan Regulations: By signing this form, the applicant agrees to ensure compliance with HUD's Affirmative Fair Housing
Marketing Regulations (24 CFR 200.620).

Signature of person submitting this Plan & Date of Submission (mm/dd/yyyy)

Name (type or print)

Title & Name of Company

For HUD-Office of Housing Use Only For HUD-Office of Fair Housing and Equal Opportunity Use Only
Approved _____ Disapproved (Check One)
Signature & Date (mm/dd/yyyy) Signature & Date (mm/dd/yyyy)
Name (type or print) : Name (type or print)
Title Title

Previous editions are obsolete Page 2 of 5 ref. Handbook 8025.1 form HUD-935.2B (7/2008)




Public reporting burden for this collection of information is estimated to average 3 hours per response, including the time
for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing
and reviewing the collection of information. This agency may not collect this information, and you are not required to
complete this form, unless it displays a currently valid Office of Management and Budget (OMB) control number.

In General: The Affirmative Fair Housing Marketing (AFHM) Plan is used to ensure that Federal Housing Administration
(FHA)-insured single family housing developers are taking necessary steps to eliminate discriminatory practices and to overcome
the effects of past discrimination involving Federally insured housing. No application for any housing development
insured under the Department of Housing and Urban Development’s (HUD) housing programs, shall be funded without a
HUD-approved AFHM Plan (See the “Applicability” section in the instructions below.) Single family housing developers
complete the AFHM Plan only during the application process and the AFHM Plan is in effect until after initial occupancy.

The responses are required to obtain or retain benefits under the Fair Housing Act, Section 808(e)(5) & (6) and 24 CFR

Part 200, Subpart M. The form contains no questions of a confidential nature.

Applicability: Single family developers should answer the following two questions to determine if they need to
complete an AFHM Plan or if they should complete block 11 on Form HUD-92541, Builder’s Certification of
Plans, Specifications, & Site. (See HUD Mortgagee Letter 1995-18 dated April 28, 1995 and 2001-09 dated
April 2,2001 for further instructions).

Question 1. (Check if applicable)
a. Did you sell five (5) or more houses in the last twelve (12) months with HUD mortgage
insurance?
b. Do you intend to sell five (5) or more houses within the next twelve (12) months with HUD
mortgage insurance?

If you did not check 1a or 1b, you do not have to complete an AFHM Plan. You should complete block 11 on
the HUD-92541.

If you checked 1a and/or 1b, you must go to Question 2.

Question 2. (Check if applicable)

a. 1 am a signatory in good standing to a Voluntary Affirmative Marketing Agreement (VAMA).

b. I have an AFHM Plan that HUD approved. '

c. I have contracted with a company that has an AFHM Plan or who is a signatory to a VAMA
to market my houses.

d. I certify that I will comply with the following: (a) Carry out an affirmative marketing program to
attract all minority and majority groups to the housing for initial sale. Such a program shall
typically involve publicizing to minority persons the availability of housing opportunities
regardless of race, color, religion, sex, disability, familial status or national origin, through
the type of media customarily utilized by the applicants; (b) Maintain a nondiscriminatory
hiring policy in recruiting from both minority and majority groups; (c) Instruct all
employees and agents in writing and orally of the policy of nondiscrimination and fair
housing; (d) Conspicuously display the Fair Housing Poster in all Sales Offices, include the
Equal Housing Opportunity logo, slogan and statement in all printed material used in
connection with sales, and post in a prominent position at the project site a sign that
displays the Equal Opportunity logo, slogan or statement, as listed in 24 CFR 200.620 and
appendix to subpart M to part 200. I understand that I am obliged to develop and maintain
records on these activities, and make them available to HUD upon request.

If you checked “a, b, ¢, or d” in Question 2, you do not have to complete an AFHM Plan. You should complete
block 11 on the HUD-92541.

Previous editions are obsolete Page 3 of 5 Ref. Handbook 8025.1 form HUD-935.2B
(7/2008)




If you did not check “a, b, ¢ or d” in Question 2, you must complete an AFHM Plan.

Each applicant is required to carry out an affirmative program to attract prospective buyers of all minority and
non-minority groups in the housing market area regardless of their race, color, religion, sex, national origin,
disability or familial status (24 CFR 200.620). Racial groups include White, Black or African American,

American Indian or Alaska Native, Asian, Native Hawaiian or Other Pacific Islander. Other groups in the
housing market area who may be subject to housing discrimination include, but are not limited to, Hispanic or
Latino, persons with disabilities, families with children, or persons of different religious affiliations. The
applicant shall describe in the AFHM Plan the proposed activities to be carried out during advance marketing,
where applicable, and the initial sales period. The affirmative marketing program also should ensure that any
group(s) of persons ordinarily not likely to apply for this housing without special outreach (See Part 3), know

about the housing, feel welcome to apply and have the opportunity to buy.

INSTRUCTIONS

Send completed form to: your local HUD Office
Attention: Director, Office of Housing

Part 1-Applicant and Project Identification.
Blocks 1a thru 1f-Self-Explanatory. Block 1g-the
applicant should specify the approximate date for
starting the marketing activities and the anticipated
date of initial occupancy. Block 1h-the applicant
should indicate the housing market area, in which

the housing will be located. Block 1i - the .

applicant may obtain census tract location
information from local planning agencies, public
libraries and other sources of census data. Block 1j
the applicant should complete only if a Sales Agent
(the agent can not be the applicant) is implementing
the AFHM Plan.

Part 2-Type of Affirmative Marketing Area:

The AFHM Plan should indicate the
approximate racial composition of the housing
market area in which the housing will be located
by checking one of the three choices. Single
family scattered site builder should submit an
AFHM Plan that reflects the approximate racial
composition of each housing market area in
which the housing will be located. For example, if
a builder plans to construct units in both minority
and non-minority housing market areas, a separate
AFHM Plan shall be submitted for each housing
market area.

Part 3-Direction of Marketing Activity. Indicate
which group(s) the applicant believes are least
likely to apply for this housing without special
outreach. Consider factors such as price or rental of

Previous editions are obsolete
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housing, sponsorship of housing, racial/ethnic
characteristics of housing market area in which
housing will be located, disability, familial status, or
religious affiliation of eligible population, public
transportation routes, etc.

Part 4-Marketing Program. The applicant shall
describe the marketing program to be used to attract
all segments of the eligible population, especially
those groups designated in Part 3 of this AFHM
Plan present in the housing marketing area that
are least likely to apply. The applicant shall state:
the type of media to be used, the names of
newspaper/call letters of radio or TV stations; the
identity of the circulation or audience of the media
identified in the AFHM Plan (e.g., White, Black or
African American, American Indian or Alaska
Native, Asian, Native Hawaiian or Other Pacific
Islander, Hispanic or Latino, persons with
disabilities, families with children, and religious
affiliation), and the size or duration of newspaper
advertising or length and frequency of broadcast
advertising. Community contacts include
individuals or organizations that are well known in
the housing market area or the locality that can
influence persons within groups considered least
likely to apply. Such contacts may include, but
need not be limited to: neighborhood, minority and
women’s organizations, grass roots faith-based or
other community based organizations, labor unions,
employers, public and private agencies, disability
advocates, schools and individuals who are
connected with these organizations and/or are well-
known in the community. Applicants should notify
their local HUD-Office of Housing of any changes
to the list in Part 4c of this AFHM Plan.

Ref. Handbook 8025.1 form HUD-935.2B

(7/2008)




Part 5-Reserved

Part 6-Experience and Staff Instructions.

6a. The applicant should indicate whether
he/she has had previous experience in
marketing housing to group(s) identified as
least likely to apply for the housing.

6b.  Describe the instructions and training
provided or to be provided to sales staff.
This guidance to staff must include
information regarding Federal, State and
local fair housing laws and this AFHM Plan.

Copies of any written materials should be submitted
with the AFHM Plan, if such materials are
available.

Part 7-Additional Considerations. In this section
describe other efforts not previously mentioned
which are planned to attract persons least likely to
apply for the housing.

Part 8-Compliance with AFHM Plan Regulation.
By signing, the applicant assumes full responsibility
for implementing the AFHM Plan. HUD may
monitor the implementation of this AFHM Plan at
any time and request modification in its format or
content, where deemed necessary.

Previous editions are obsolete
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Notice of Intent to Begin Marketing. No later
than 90 days prior to the initiation of sales
marketing activities, the applicant with an approved
AFHM Plan shall submit notice of intent to begin
marketing. The notification is required by the
Affirmative Fair Housing Marketing Plan
Compliance Regulations (24 CFR Part 108.15). It
is submitted either orally or in writing to the Office

of Housing in the appropriate HUD Office servicing

the locality in which the proposed housing will be
located.

OMB approval of the Affirmative Fair Housing
Plan includes approval of this notification procedure
as part of the AFHM Plan. The burden hours for
such notification are included in the total designated
for this AFHM Plan form.

Ref. Handbook 8025.1 form HUD-935.2B

(7/2008)




Affirmative Fair Housing U.S. Department of Housing OMB Approval No. 2529-0013

. and Urban Development (exp. 12/31/2016)
Market"‘g (AFHM) Plan - Office of Fair Housing and Equal Opportunity

Condominiums or Cooperatives

1a. Applicant's Name, Address (including City, State & Zip code) & Phone Number|1c. Development Number 1d. Number of Units
1e. Price Range 1f. Type of Housing
From $§ |:| Condominium
To$ D Cooperative

1g. Approximate Starting Dates (mm/dd/yyyy)

Advertising
Occupancy

1b. Development's Name, Location (including City, State and Zip code) | 1h. Housing Market Area 1i. Census Tract

1j. Sales Agent's Name & Address (including City, State and Zip Code)

2. Type of Affirmative Marketing Area (check all that | 3. Direction of Marketing Activity (Indicate which group(s) in the housing market area are least
apply) Iilf(fely t;) apply for the housing because of its location and other factors without special outreach
efforts
___ White (non-minority) Area [ ] white [ ] American Indian or Alaskan Native [ ] Asian
Minority Area [ | Black or African American [ | Native Hawaiian or Other Pacific Islander
T Hispanic or Latino Persons with Disabilities Families with Children
___ Mixed Area (with __ % minority l:l |:| . |:|
Other Specify
residents) (e.g. specific ethnic group, religion, etc.)

4a. Marketing Program: Commercial Media (Check the type of media to be used to advertise the availability of this housing)

] Newspapers/Publications [ JRadio [ ]Tv [ ] Billboards [ | Other (specify)

Name of Newspaper, Radio or TV Station Group Identification of Readers/Audience Size/Duration of Advertising

4b. Marketing Program: Brochures, Signs, and HUD's Fair Housing Poster

(1) Will brochures, letters, or handouts be used to advertise?[ | Yes [ | No If "Yes", attach a copy or submit when available.

(2) For development site sign, indicate sign size X ; Logo type size X . Attach a photograph of sign or submit when available.

(3) HUD's Fair Housing Poster must be conspicuously displayed wherever sales/rentals and showings take place. Fair Housing Posters will be displayed in
the [[] sales Office [] RealEstate Office [ | Model Unit [ |  Other (specify)

Previous editions are obsolete Page 1 of 5 ref. Handbook 8025.1 form HUD-835.2C (7/2008)




4c. Marketing Program: Community Contacts. To further inform the group(s) least likely to apply about the availability of the housing, the applicant agrees
to establish and maintain contact with the groups/organizations listed below which are located in the housing market area. |f more space is needed, attach
an additional sheet. Notify HUD-Housing of any changes in this list. Attach a copy of correspondence to be mailed to these groups/organizations. (Provide

all requested information.)

Name of Group/Organization

Group
Identification

Approximate Date

(mm/dd/yyyy) Person Contacted (or to be Contacted)

Indicate the specific function the Group/Organization will

Method of G tertake in impl ing 1 ket

5. Reserved

6. Experience and Staff Instructions (See instructions)
6a. Staff has affirmative marketing experience.
D No Yes

6b. On separate sheets, indicate training to be provided to
staff on Federal, State and local fair housing laws and
regulations, as well as this AFHM Plan. Attach a copy

of the instructions to staff regarding fair housing.

7. Additional Considerations Attach additional sheets as needed.

8. Compliance with AFHM Plan Regulations: By signing this form, the applicant agrees to ensure compliance with HUD's Affirmative Fair Housing

Marketing Regulations (24 CFR 200.620).

Signature of person submitting this Plan & Date of Submission (mm/dd/yyyy)

Name (type or print)

Title & Name of Company

For HUD-Office of Housing Use Only

Approved _____ Disapproved

(Check One)

For HUD-Office of Fair Housing and Equal Opportunity Use Only

Signature & Date (mm/dd/yyyy)

Signature & Date (mm/dd/yyyy)

Name (type or print)

Name (type or print)

Title

Title

Previous editions are obsolete
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Public reporting burden for this collection of information is estimated to average 3 hours per response, including the time
for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing
and reviewing the collection of information. This agency may not collect this information, and you are not required to
complete this form, unless it displays a currently valid Office of Management and Budget (OMB) control number.

In General: The Affirmative Fair Housing Marketing (AFHM) Plan is used to ensure that Federal Housing Administration
(FHA)-insured condominium/cooperative developers are taking necessary steps to eliminate discriminatory practices and to
overcome the effects of past discrimination involving Federally insured housing. No application for any housing
development insured under the Department of Housing and Urban Development’s (HUD) housing programs, shall be funded
without a HUD-approved AFHM Plan (See the “Applicability” section in the instructions below.) condominium/cooperative
developers complete the AFHM Plan only during the application process and the AFHM Plan is in effect until after initial
occupancy. The responses are required to obtain or retain benefits under the Fair Housing Act, Section 808(e)(5) & (6) and
24 CFR Part 200, Subpart M. There is no assurance of confidentiality. '

Applicability: Condominium/cooperative developers should answer the following two questions to determine if they
need to complete an AFHM Plan.

Question 1. (Check if applicable)
a. Did you sell five (5) or more units in the last twelve (12) months with HUD mortgage
insurance? .
b. Do you intend to sell five (5) or more units within the next twelve (12) months with HUD
mortgage insurance?

If you did not check 1a or 1b, you do not have to complete an AFHM Plan.
If you checked 1a and/or 1b, you must go to Question 2.

Question 2. (Check if applicable)

a. I am a signatory in good standing to a Voluntary Affirmative Marketing Agreement (VAMA).

b. I have an AFHM Plan that HUD approved.

c. I have contracted with a company that has an AFHM Plan or who is a signatory to a VAMA
to market my houses.

d. I certify that I will comply with the following: (a) Carry out an affirmative marketing program to
attract all minority and majority groups to the housing for initial sale. Such a program shall
typically involve publicizing to minority persons the availability of housing opportunities
regardless of race, color, religion, sex, disability, familial status or national origin, through
the type of media customarily utilized by the applicants; (b) Maintain a nondiscriminatory
hiring policy in recruiting from both minority and majority groups; (c) Instruct all
employees and agents in writing and orally of the policy of nondiscrimination and fair
housing; (d) Conspicuously display the Fair Housing Poster in all Sales Offices, include the
Equal Housing Opportunity logo, slogan and statement in all printed material used in
connection with sales, and post in a prominent position at the project site a sign that
displays the Equal Opportunity logo, slogan or statement, as listed in 24 CFR 200.620 and
appendix to subpart M to part 200. I understand that I am obliged to develop and maintain
records on these activities, and make them available to HUD upon request.

If you checked “a, b, ¢, or d” in Question 2, you do not have to complete an AFHM Plan.

Previous editions are obsolete Page 3 of 5 Ref. Handbook 8025.1 form HUD-935.2C
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If you did not check “a, b, ¢ or d” in Question 2, you must complete an AFHM Plan.

Each applicant is required to carry out an affirmative program to attract prospective buyers of all minority and
non-minority groups in the housing market area regardless of their race, color, religion, sex, national origin,
disability or familial status (24 CFR 200.620). Racial groups include White, Black or African American,

American Indian or Alaska Native, Asian, Native Hawaiian or Other Pacific Islander. Other groups in the
housing market area who may be subject to housing discrimination include, but are not limited to, Hispanic or
Latino, persons with disabilities, families with children, or persons of different religious affiliations. The
applicant shall describe in the AFHM Plan the proposed activities to be carried out during advance marketing,
where applicable, and the initial sales period. The affirmative marketing program also should ensure that any
group(s) of persons ordinarily mot likely to apply for this housing without special outreach (See Part 3), know

about the housing, feel welcome to apply and have the opportunity to buy.

INSTRUCTIONS

Send completed form to: your local HUD Office
Attention: Director, Office of Housing

Part 1-Applicant and Project Identification.
Blocks 1a thru 1f-Self-Explanatory. Block 1g-the
applicant should specify the approximate date for
starting the marketing activities and the anticipated
date of initial occupancy. Block lh-the applicant
should indicate the housing market area, in which
the housing will be located. Block 1i - the
applicant may obtain census tract location
information from local planning agencies, public
libraries and other sources of census data. Block 1j

the applicant should complete only if a Sales Agent
(the agent can not be the applicant) is implementing
the AFHM Plan.

Part 2-Type of Affirmative Marketing Area:
The AFHM Plan should indicate the
approximate racial composition of the housing
market area in which the housing will be located
by checking one of the three choices.

Part 3-Direction of Marketing Activity. Indicate
which group(s) the applicant believes are least
likely to apply for this housing without special
outreach. Consider factors such as price or rental of
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housing, sponsorship of housing, racial/ethnic
characteristics of housing market area in which
housing will be located, disability, familial status, or
religious affiliation of eligible population, public
transportation routes, etc.

Part 4-Marketing Program. The applicant shall
describe the marketing program to be used to attract
all segments of the eligible population, especially
those groups designated in Part 3 of this AFHM
Plan present in the housing marketing area that
are least likely to apply. The applicant shall state:
the type of media to be used, the names of
newspaper/call letters of radio or TV stations; the
identity of the circulation or audience of the media
identified in the AFHM Plan (e.g., White, Black or
African American, American Indian or Alaska
Native, Asian, Native Hawaiian or Other Pacific
Islander, Hispanic or Latino, persons with
disabilities, families with children, and religious
affiliation), and the size or duration of newspaper
advertising or length and frequency of broadcast
advertising. Community contacts include
individuals or organizations that are well known in
the housing market area or the locality that can
influence persons within groups considered least
likely to apply. Such contacts may include, but
need not be limited to: neighborhood, minority and
women’s organizations, grass roots faith-based or
other community based organizations, labor unions,
employers, public and private agencies, disability
advocates, schools and individuals who are
connected with these organizations and/or are well-
known in the community. Applicants should notify
their local HUD-Office of Housing of any changes
to the list in Part 4c of this AFHM Plan.

Ref. Handbook 8025.1 form HUD-935.2C
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Part 5-Reserved

Part 6-Experience and Staff Instructions.

6a. The applicant should indicate whether
he/she has had previous experience in
marketing housing to group(s) identified as
least likely to apply for the housing.

6b.  Describe the instructions and training
provided or to be provided to sales staff.
This guidance to staff must include
information regarding Federal, State and
local fair housing laws and this AFHM Plan.

Copies of any written materials should be submitted
with the AFHM Plan, if such materials are
available.

Part 7-Additional Considerations. In this section
describe other efforts not previously mentioned
which are planned to attract persons least likely to
apply for the housing.

Part 8-Compliance with AFHM Plan Regulation.
By signing, the applicant assumes full responsibility
for implementing the AFHM Plan. HUD may
monitor the implementation of this AFHM Plan at
any time and request modification in its format or
content, where deemed necessary.
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Notice of Intent to Begin Marketing. No later
than 90 days prior to the initiation of sales
marketing activities, the applicant with an approved
AFHM Plan shall submit notice of intent to begin
marketing. The notification is required by the
Affirmative Fair Housing Marketing Plan
Compliance Regulations (24 CFR Part 108.15). It
is submitted either orally or in writing to the Office
of Housing in the appropriate HUD Office servicing
the locality in which the proposed housing will be
located.

OMB approval of the Affirmative Fair Housing
Plan includes approval of this notification procedure
as part of the AFHM Plan. The burden hours for
such notification are included in the total designated
for this AFHM Plan form.

Ref. Handbook 8025.1 form HUD-935.2C
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